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• Bloor-Yorkville is brand paradise!

• Recognized internationally as one of the top ten shopping destinations

• Offers lifestyle venues such as spas, salons, gyms, health consultants and    

restaurants

• Reaches an established consumer

Compared to other 
acclaimed areas such as 
Fifth Avenue, Rodeo 
Drive and Magnificent 
Mile. 

Home to brands such as 
Prada, Hermes, Gucci, 
Harry Rosen, Holt 
Renfrew, Stollery's, 
William Ashley
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Yorkville has long been known as the city’s premier shopping destination, and Astral Media Outdoor has the research to 
prove it! According to the Fall 2008 BBM-RTS study, nearly half a million Torontonians visit one of the three major shopping 
centres in Yorkville on a monthly basis (Hazelton Lanes, Holt Renfrew, and the Hudson’s Bay Centre).

And these aren’t your everyday, run-of-the-mill mall shoppers; besides 70% of them being aged 35 years or older, they are 
significantly more likely than the total Toronto population to:

• Have household incomes of $125,000 or more (116 ind ex)

• Be university-educated (122 index)

• Be cultured (going to art galleries and the like – 1 41 index)

• Be managers, owners or professionals (MOPEs – 126 ind ex)

• Flying by plane for business purposes in the past y ear (140 index)

Among the items they’ve spent considerable amounts of money on in the past year are:

• Home décor (151 index), books (154), jewellery (161), bath and bedding products (202) and women’s shoes (237).

• Electronics like stereo equipment (164 index), video cameras (152), and portable MP3 players (140) were on these 
people’s want lists in terms of things they intend to purchase in the next couple of years, as well as “digital bundles” from 
service providers such as Bell and Rogers (135 index) and setting up home computer networks (139).

SOURCE: BBM-RTS Major Market-Fall ’08 Study
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Dimensions : 5' 6 1/4" H x 3' 9" W

Eye-level positioning of Astral 
Media's transit shelters engages 
consumers, creating close 
contact, engaged messaging and 
increased call-to-action.

Dense urban coverage offers 
increased reach & frequency.

Astral's shelters present 
advertising in the best possible 
light. Our shelters are back-lit and 
well maintained for optimal 
visibility 24/7.

Transit shelters become familiar 
members of the community, 
bringing street-level messages 
that matter to residents, while 
influencing neighbourhoods close 
by.

TRANSIT SHELTER



Dimensions : 4'7'' H x 3'1'' W

Distinctly modern and 
Torontonian look

Two advertising faces and 
space reserved for 
the city’s use.

Equipped with neighborhood 
map dispensers and a 
telephone linked to an 
automated public information 
service.

TORONTO STREET 
COLUMN

6



New 50 ft long transit 
shelter offering 6 faces, 
located on Bay Street. 

N.W. corner of the Bay 
Street and Bloor Street 
intersection.

YORKVILLE-BLOOR 
LANDMARK 
SHELTER
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Yorkville Street Level Domination

• 8 Transit Shelter Faces
• 4 Info To Go Column Faces
• 6 Faces, Bay-Yorkville Landmark

Terms
4 consecutive weeks contracts only. Non-cancellable.

For information on this package or any Astral Media Outdoor products, do not hesitate to 
contact your Account Manager.

Toronto: 416.924-6664
Montreal: 514.529-6664
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Copyright notice

All rights reserved. This material is protected by copyright. 

Any reproduction, in whole or in part, in any form and by any means, is strictly prohibited 
without the prior written permission of Astral Medi a Outdoor, L.P. ©2009


